
MYP LANGUAGE ACQUISITION  
PHASE 5-6

The power OF  

PERSUASION

Key concept: Culture
Related concept: purpose, argument 
Global context: Personal and Cultural 
Expression

Statement of Inquiry: Persuasive text in 
marketing and politics uses language intended to 
influence our behaviour and decisions. 



LESSON 1 ~ Overview
❖ Assessments 
❖ Managebac 
❖ Notebooks 
❖ Website 

❖ Who Are You? (handout) 
❖ What is Rhetoric? (video) 
❖ Vocabulary (Homework-  create 

a QUIZLET  with first 7 vocabulary 
words)

https://uiszmypengb.weebly.com/the-power-of-persuaion.html
https://www.youtube.com/watch?v=A-eRycqjzbg&nohtml5=False


❖ Formative Assessments: 
❖ Vocabulary  
❖ Quick writes 
❖ Notetaking - Written responses 
❖ Group discussions 

❖ Summative Assessments: 
❖ Criterion A - respond to spoken and visual text  
❖ Criterion B - respond to written and visual text 
❖ Criterion C and D -  Create and publish a Persuasive 

Commercial/Editorial 



❖ Managebac 

❖ Notebooks  

❖  Website 

❖ Quizlet 
account 

MB - check daily  

need every lesson, keep in 
classroom 

bookmark now, lessons and 
resources 

sign up for account, bookmark 
website, email link to teacher 
when you have homework 

https://uiszmypengb.weebly.com/the-power-of-persuaion.html


❖ COMPLETE: Who Are You? 
(handout) 

❖ DISCUSS: 
❖ Where do you encounter 

advertising? 
❖ Which advertisements 

‘stick in  your head?’ 
❖ What makes these ads 

memorable? 
❖

DO NOW:
LESSON 1 
❖ Overview of Unit 
❖ Who Are You? (handout) 
❖ What is Rhetoric? (video) 
❖ Vocabulary

demogra
phics

: the 

characteristic
s that 

make up a human 

population such as 

gender, age, and race.

https://www.youtube.com/watch?v=A-eRycqjzbg&nohtml5=False


The power OF PERSUASION

Watch  The Rhetorial Situation 

Lesson ONE

Take notes in your 
notebooks.   
Answer the following:
• What is rhetoric?
• How do speaker/writer topic, 

and audience work together in 
the rhetorical stituation. Draw 
a diagram/chart to illustrate

❖ Overview of Unit 
❖ Who Are You? (handout) 
❖ What is Rhetoric? (video) 
❖ Vocabulary

https://www.youtube.com/watch?v=A-eRycqjzbg&nohtml5=False
https://www.youtube.com/watch?v=A-eRycqjzbg&nohtml5=False
https://www.youtube.com/watch?v=A-eRycqjzbg&nohtml5=False


Vocabulary: 
Homework - due next class 

Create a QUIZLET  with first 
7 vocabulary words 

1. Persuasive techniques 
2. claim 
3. support 
4. fact 
5. quotation 
6. example 
7. statistic 

Upload your link to the 
google doc on MB 



The power OF PERSUASION

❖ Homework Check 
(Vocabulary) 

❖ Anticipation Guide/
discussion 

❖ Watch Pathos, Logos, Ethos 
videos 

❖ Complete Pathos Logos 
Ethos worksheet 

❖ Persuasive Techniques in 
advertising handout KEEP IN 

NOTEBOOK 

Lesson 2
❖ Homework check  
❖ Anticipation guide 
❖ Pathos, Logos, Ethos (video) 
❖ Persuasive Techniques in Advertising



The power OF PERSUASION

❖ Complete the 
Anticipation Guide 

❖ Class discussion

Lesson 2
❖ Homework check  
❖ Anticipation guide 
❖ Pathos, Logos, Ethos (video) 
❖ Persuasive Techniques in Advertising



The power OF PERSUASION

❖ Watch Pathos, Logos, 
Ethos videos 

❖ Complete Pathos 
Logos Ethos 
worksheet

Lesson 2
❖ Homework check  
❖ Anticipation guide 
❖ Pathos, Logos, Ethos (video) 
❖ Persuasive Techniques in Advertising



The power OF PERSUASION

❖ Persuasive Techniques in 
advertising handout KEEP IN 
NOTEBOOK 

Lesson 2
❖ Homework check  
❖ Anticipation guide 
❖ Pathos, Logos, Ethos (video) 
❖ Persuasive Techniques in Advertising



The power OF PERSUASION

❖ Download the transcript for 
The Art of Rhetoric

❖ View the Art of Rhetoric. 
Explore how television, 
print and online 
advertisements utilize the 
three rhetorical strategies.

❖ Take notes of your 
observations

Lesson  3
❖ The Art of Rhetoric (video} 
❖ Take notes of your observations 
❖ Homework, vocabulary words 8-14



The power OF PERSUASION

❖ Review the Persuasive Techniques 
(Types of Appeals) handout. These are 
more specific types of strategies and 
overlap with pathos, logos and ethos. 

❖ You will examine advertisements 
with your new analytical skills, and 
applying your knowledge to 
creating ads of your own. 

❖ Merit points will be given to all 
identified examples of advertisements 
provided to me.

❖ Homework: vocabulary words 
(Persuasive Devices 8-14) add  to your 
current QUIZLET.  DUE NEXT CLASS

Lesson  3 ❖ The Art of Rhetoric (video} 
❖ Take notes of your observations 
❖ Homework, vocabulary words 8-14



The power OF PERSUASION

❖ Vocabulary homework check

❖ Quick write
❖  Analyzing ads assignment  

Lesson 4
❖ Homework check  
❖ Quick Write 
❖ Analyzing Ads  -continue for homework 
❖ complete work for Homework due next class

“ Character may almost 
be called the most 
effective means of 
persuasion.  

Aristotle 



“
quick  write

Character may 
almost be 
called the 
most effective 
means of 
persuasion.  

Aristotle 

In your notebooks, title 
and date your page 
‘Quick Write’
Write a 50-100 word 
response to this quote. 
• What do you think it 

means?
• Do you agree or 

disagree? Why - why 
not?

• Can you give an 
example to support your 
thoughts? 

❖ Homework check  
❖ Quick Write 
❖ Analyzing Ads  -continue for homework 
❖ Homework due next class



The power OF PERSUASION

Lesson 5
You will analyze six advertisements: two 

print ads, two television commercials, and 
two Internet advertisements.  The Internet 

advertisements should take the form of 
marketing Websites featuring a particular 

product, or pop-ups/embedded ads in 
Websites unrelated to the product.  ❖ Analyzing ads assignment 

❖ Today you will have the 
opportunity to analyze real ads 
for real products.  The goal of 
this activity will be to examine 
how advertisers skillfully use 
multiple strategies to persuade 
their audiences.

❖ Resource: Go to website for 
links to advertisement samples 

https://uiszmypengb.weebly.com/the-power-of-persuaion.html
https://uiszmypengb.weebly.com/the-power-of-persuaion.html
https://uiszmypengb.weebly.com/the-power-of-persuaion.html


Advertising Advantages
Lesson 6

Analyzing Ads homework is due
Review Female Stereotypes

Complete the Advertising Advantages 
assignment

DISCUSSION:
Which ads could be viewed as 
harmful or unfair to a group of 
people?
Can targeting a specific demographic 
encourage stereotyping?
When do you see stereotyping used 
in advertisements?



Editorials

Lesson 7

REVIEW:
Read the sample editorials

With a highlighter, identify the 
various types of persuasive 
appeal being used. 

In groups of 3, make a list of 
topics one could write an 
editorial piece on



The power OF PERSUASION

Choose one of the following projects:  
• create a demo commercial for a fictional product 
• create an online fashion editorial  
• create a public service announcement 
• promote a school activity/event 
• create a political cartoon and present to the class 
• write and publish a letter to the editor about a current event 

1. First, decide on a product/event to advertise. Form a small group if 
needed.  

2. Next, determine the target audience for their product, remembering 
previous lessons on demographics.  

3. Use the Planning Your Advertisement sheet to plan for your 
advertisement 

4. See lessons, resources, examples of project ideas and rubrics on Myp 
Language B website  

You will now synthesize 
all that you have 
learned about 
advertising. You may 
work with a small group 
or individually. 

http://www.readwritethink.org/lesson_images/lesson1166/PlanningAd.pdf
https://uiszmypengb.weebly.com/the-power-of-persuaion.html
https://uiszmypengb.weebly.com/the-power-of-persuaion.html

