THE POWER or
PERSUASION

MYP LANGUAGE ACQUISITION
PHASE 5-6

Key concept: Culture

Related concept: purpose, arqgument
Global context: Personal and Cultural
Expression

Statement of Inquiry: Persuasive text in
marketing and politics uses language intended to
influence our behaviour and decisions.
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Who Are You? (handout)
* What is Rhetoric? (video)

a QUIZLET with first 7 vocabulary
words)


https://uiszmypengb.weebly.com/the-power-of-persuaion.html
https://www.youtube.com/watch?v=A-eRycqjzbg&nohtml5=False

+ Formative Assessments:

+ Vocabulary

+ Quick writes

+ Notetaking - Written responses
+ Group discussions

+ Summative Assessments:

+ Criterion A - respond to spoken and visual text
+ Criterion B - respond to written and visual text

+ Criterion C and D - Create and publish a Persuasive
Commercial/Editorial



& ManaQEbac MB - check daily

+* Notebooks

+ Website

+ Quizlet
account

need every lesson, keep in
classroom

bookmark now, lessons and
resources

sign up for account, bookmark
website, email link to teacher
when you have homework

—
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https://uiszmypengb.weebly.com/the-power-of-persuaion.html

LESSON 1

DO Ncw: Overview of Unit

Who Are You? (handout)
What is Rhetoric? (video)
COMPLETE: Who Are You? LGl
(handout)
DISCUSS: an “bm"'”'"“ e
Where do you encounter [y e
advertising? s

r: you '

Which advertisements
‘stick in your head?’

What makes these ads
memorable?



https://www.youtube.com/watch?v=A-eRycqjzbg&nohtml5=False

LESSON ONE

Watch The Rhetorial Situation

Take notes in your
notebooks.

Answer the following:

*  What 1s rhetoric?

» How do speaker/writer topic,
and audience work together in
the rhetorical stituation. Draw
a diagram/chart to illustrate

S —

THE POWER OF PERSUASION

+ QOverview of Unit

*  Who Are You? (handout)
+ What is Rhetoric? (video)
+ Vocabulary

3 Yeuiute

e
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https://www.youtube.com/watch?v=A-eRycqjzbg&nohtml5=False
https://www.youtube.com/watch?v=A-eRycqjzbg&nohtml5=False
https://www.youtube.com/watch?v=A-eRycqjzbg&nohtml5=False

Vocabulary:
Homework - due next class

Create a QUIZLET with first
7 vocabulary words

1. Persuasive techniques

2. claim
3. support

4. fact

9. quotation
6. example

7. statistic

Upload your link to the
google doc on MB

Quizlet
PERSUASIVE DEVICES YOCA

Ny
1. persuasiyve techniques
- Methods designed to influence or persuade the audience

2. claim

= the vriter's posticn or opinion about an issue or problem; what the audience ig expeclec
think, do, or believe

3. support

" reasons and evidence that backs up the claim
4. fact

~ astatement that can be proved true or false
8. quotation

d Cocumeniad record o S0meone’s comments about a topic

6. example

= an instance that llustrates (or shows) a general idea
7. stalistic
" afact given in numbar form
8. anecdote

= abrief zccount of an event that can be used to illustrate a FOINt (2 parsonal story that the
speaker tolls that is about his or her Own experience cr someone else's)

9. counterargument
= brings up and argues against the oppesing viewpoin:

10. opposing viewpoint
- what the other (oppcsite) side belisves or Says about an issue or problem

11. common assertion
© astatement that many people accept to be true but is not based on actyal fact

12. faulty reasoning
- the use of POOr reasons, \weak evidence, cr 0Jical fallacias to try to persuade
13. Stereotyping

= méaking generzlizations anout an entire group of indiv duals based on Tisconceptions,
rrisinfom-aﬁcn, or insufficient evidence

14. buzz words



LESSON 2

+ Homework Check
(Vocabulary)

+ Anticipation Guide/
discussion

+ Watch Pathos, Logos, Ethos
videos

7/
L X4

Complete Pathos Logos
Ethos worksheet

*

Persuasive Techniques in
advertising handout

THE POWER OF PERSUASION

Homework check

Anticipation guide

Pathos, Logos, Ethos (video)
Persuasive Techniques in Advertising

e I al

ANTICPATION GUIDE Vo e - e w——— ..
-
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LESSON 2

+ Complete the
Anticipation Guide

+ Class discussion

THE POWER OF PERSUASION

+  Homework check

+  Anticipation guide

= Pathos, Logos, Ethos (video)

= Persuasive Techniques in Advertising

Al
NaME DATE

ANTICIPATION GUIDE

UNIT: THE POWER OF PEREUASION
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Homework check

LESSON 2 Anticipation guide

Pathos, Logos, Ethos (video)
Persuasive Techniques in Advertising

* Watch Pathos, Logos,
Ethos videos

Complete Pathos
Logos Ethos
worksheet

THE POWER OF PERSUASION



<  Homework check

LESSON 2 ﬁ:::\ccif,alf:)ognog,ulii?;os (video)

+ Persuasive Techniques in Advertising

TYPES OF APPEALS

1. ematicnanl Adpeals
Loa ‘a8 ings, “athar than fasts ¢ periLade

X3 PersuaSive TEChniques i“ s~ : bon 05 wnc s 1O Convir ow reccns

3. appealto pity
A hpe of amatscsl appeas that tise s PArSUade By mak rg the auckansa faa| 3y for

advertising handout Kcepin RS st

4. appeal to vanity

a tvpe of emotiory “Pred that days on the aud SNCe"s pnvde ir e SPESarance or status
A e heeurs 10 T canl® or Inck oo

NUTEBUUK &. appeal to loyalty
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The Art of Rhetoric (video}

LESSON 3 + Take notes of your observations

Homework, vocabulary words 8-14

* Download the transcript for y \
The Art of Rhetoric | l | The Art of Rhetonc

Persuasive Techniques

“ View the Art of Rhetoric. \§ DEERIT
Explore how television, |

print and online
advertisements utilize the |
three rhetorical strategies. ey

* Take notes of your
observations

[ A vetoaaur ﬁ .Jf l Alhu. I oy n ul.b.u
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+«  The Art of Rhetoric (video}

LESSON 3 + Take notes of your observations

+ Homework, vocabulary words 8-14

TYPES OF APPEALS

+ Review the Persuasive Techniques
(Types of Appeals) handout. These are
more specific types of strategies and et sttt e s s g e et oo

1. smaticanl Adpeals
Lo ‘a8 ings. athar than fazts s¢ PariLade

logiaal apponis
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8. anecdote
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(Persuasive Devices 8-14) add to your ¢ o R e e
= brings up and argues against the oppesing viewpoin:

current QUIZLET. DUE NEXT CLASS R st s st

11. common assertion
= astatement that many people accept to be true but is not based on actyal fact

12. faulty reasoning
= the use of poor reasons, weak evidence, cr ogical fallacies to try to Fersuade
13. sterectyping

= meking 9eneralizations anout an entire group of indiy duals based i
aking gene i s on misq tions
misinformatien, or insufficient evidence conceptions,
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Homework check

LESSON 4 Quick Write

Analyzing Ads -continue for homework
complete work for Homework due next class

* Vocabulary homework check Character may almost

’ . . he called the most

# Quick write effective means of
persuasion.

* Analyzing ads assignment

THE POWER OF PERSUASION



QUICK WRITE

In your notebooks, title
and date your page
‘Quick Write’

Write a 50-100 word

response to this quote.

* What do you think it
means?

* Do you agree or
disagree? Why - why
not?

* Can you give an
example to support your
thoughts?

Homework check

Quick Write

Analyzing Ads -continue for homework
Homework due next class

GCharacter may
almost be
called the
most efiective
means of
persuasion.




LESSON 5

* Analyzing ads assignment

* Today you will have the
opportunity to analyze real ads
for real products. The goal of
this activity will be to examine
how advertisers skillfully use
multiple strategies to persuade
their audiences.

* Resource: Go to website for
links to advertisement samples

THE POWER OF PERSUASION

You will analyze six advertisements: two
print ads, two television commercials, and
two Internet advertisements. The Internet

advertisements should take the form of
marketing Websites featuring a particular
product, or pop-ups/embedded ads in
Websites unrelated to the product.

ANdlyaing o
Dhoooe 3k advartborerts tre megarine sca hwd tckavisen cermarceln ond tvs Izt based edvert emerts orc
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TOLWS W5 AN AT NITE THFS ™ LICT UE" 208 (ITWE STINNCI0 LEMT  ROMY 18 TV THF PV T ET2N0NN IR NN I
rein
Fredus i e of pitha 4! U A b e i
Froact 3

THE DOWER“ :;",‘.'.'.'..'.:"
PERSUASION . _ . .
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Advertising Advan tages :;t;: :""":: poseible, Ty bz connzct shoazo adhvartanss o pathos,

o Analyzing Ads homework is due
o Review Female Stereotypes d

Adva dages af print adea Lisawy

Evamels:  People can =14 e - time ~ading the ad

o Complete the Advertising Advantages .

41

aSSignment .hd\rnjg« of Intarret-based advartising

LiALE Carme s o oftter purctacs =ow peodust ixmedintely

o Which ads could be viewed as —

harmful or unfair to a group of
people?

o Can targeting a specific demographic
encourage stereotyping?

o When do you see stereotyping used
in advertisements?




LESSON 7

Editorials

o REVIEW:
o Read the sample editorials

o With a highlighter, identify the
various types of persuasive
appeal being used.

o In groups of 3, make a list of
topics one could write an
editorial piece on

Sample Editorials

Editorial 1: The Dangers of the Selfie, Courier Editorial Staff, Sept. 20, 2018

The Courier: - i ini itori - -

All too frequently, COMIMON Ssense ta<es a holiday with a cellphone In hand.

According to the National Safety Council, an estimaied 1.6 million accidents occur
annually as distracted drivers text. The University of North Texas Health Science
Center haz determined 16,111 deaths occurred az 3 recilt of texting while driving.

Thoee are frightening ctatiztice for anyone on the rcad who could become the victim
of such wanton negligence.

Eut the dangers in the digital d vide don’t stop there. In this Age o Internet
Narcissism, dozens of deaths annually have been attributed to selfes — self-
portraits using cellphones often taken in unusual circumstances.

A North Ca-olina driver was killed when she crashed into a truck while posting a
selfie of he-self singing Pharrell Williams' "Happy.” A pilot in Colorado lost control of
his Cessna 150, killing himrself and his passenger, A Puerto Rican musiclan died
while taking a selfie cn a motorcycle. A Polish couple crossed a safaty barrier and
fell off a cliff in Portugal while taking a seifie as ther chiliren watched.

Several instances of "death by selfie” occurred while the photagrapher inadvartently
pulled the trigger of a loaded gun in the cther hand.



You will now synthesize
all that you have
learned about
advertising. You may
work with a small group

Choose one of the following projects: or individually.

e create a demo commercial for a fictional product

e create an online fashion editorial

e create a public service announcement

e promote a school activity/event

e create a political cartoon and present to the class

e write and publish a letter to the editor about a current event

1. First, decide on a product/event to advertise. Form a small group if
needed.

2. Next, determine the target audience for their product, remembering
previous lessons on demographics.

3. Use the Planning Your Advertisement sheet to plan for your
advertisement

4. See lessons, resources, examples of project ideas and rubrics on Myp
Language B website

THE POWER OF PERSUASION


http://www.readwritethink.org/lesson_images/lesson1166/PlanningAd.pdf
https://uiszmypengb.weebly.com/the-power-of-persuaion.html
https://uiszmypengb.weebly.com/the-power-of-persuaion.html

